
The optional pieces are your chance to

show additional executions (e.g. ads,

product mock-ups, app prototypes), or

give further insights into your research

and development. You should name

every asset (each file you upload or

URL you input) clearly, indicating

whether that asset is one of your main

deliverables, or an optional supporting

piece (e.g. “Main Deliverable 1 of 4”,

“Supporting Image 3”, etc).

What else do you need to know?

You can enter online from early 2027.

Please note, D&AD hosts a number of 

awards, so make sure you’re on an entry

site that says ‘New Blood Awards’ 

at the top of the page before starting to

create your entry. You’ll be able to access

the entry site by heading to

dandad.org/newbloodawards and selecting

‘enter now’ when the entry site is live.

The entry site will walk you through the 

process, but before you start, make sure 

all your team members and tutors have 

registered and can login at dandad.org.

Keep it anonymous. This is for your 

benefit – we want the judges to look 

purely at your work and keep the 

process free of unconscious bias. So 

don’t include your name, or the names 

of your teammates, tutors or college 

anywhere in your entered work, or in file 

names. If these are included, we may 

ask you to resubmit without them, or 

remove them ourselves. There may be 

some exceptions, e.g. if your identity is 

somehow part of your concept – 

check with us if you’re not sure.

All work must be submitted in English 

unless specified by the brief. Any 

explanations must also be in English. 

You must upload all your files on the 

entry site. We will not accept files

uploaded on other sites e.g. 

submitting a video via Youtube or Vimeo. 

You have to upload it directly. The one 

exception is for interactive executions – 

see the following pages for more info.

 

All entries MUST be in response to a New 

Blood Awards 2027 brief. If your entry 

doesn’t appear to be answering any of 

this year’s briefs, it may be withdrawn. 

To make it clear that your entry is a 

response to one of the briefs, make sure 

you mention the sponsor in your entry 

description and clearly explain how it is 

solving the problem outlined in the brief.

There’s a lot here, we know. But it’s

essential to get your entry right – so read

on.

To find out what to submit…

1.Check your chosen brief. The ‘What and

how to submit’ section will tell you the

formats you can submit your response

in. It’ll be a combination of the following:

video, JPEG, interactive and PDF.

2.Find the full specifications for each

format (file type, file size, etc) in the

following pages. Make sure you meet

these specs when preparing your work,

or it may not be accepted / may not

display properly at judging.

Title & Description

You’ll need to give a title and description

when you enter online.

Title: The name of your concept, not

simply the name of the brief (e.g. “Money

made simple” not “Wise entry”).

Description: A short summary of your

idea (max. 100 words). Don’t include or

recap the brief in this description, but do

make sure to mention the brief sponsor.

We will use this to help promote your

work if it wins and it will be available to

the judges as supporting material. Your

brief may ask you to include specific info

in this description.

Main vs optional submission material

Most briefs have options for the main

deliverable(s) and optional supporting

material.

The main deliverable is what you must

submit for that brief and what the judges

will base initial decisions on. They’ll view

this first, then look at any optional

material only if they want to – if your

main piece has impressed them enough

that they want to see more. Your main

piece(s) must clearly and effectively

present your idea and execution;

anything the judges will need so they can

understand your response, and anything

specified under ‘The important stuff’ on

the brief.

Research and development

A lot of the briefs ask you to show

highlights from your creative process,

research, and development. To do this, you

could include:

A summary of your research approach.

The key insight(s) that led to your

solution.

How you developed the idea from 

insight(s) to solution.

Alternative ideas you explored.

Scamps, initial hand sketches,

prototypes, mock-ups.

Mood boards and other reference

imagery.

Use of other creative material

If you use any images, writing, music or

other creative material belonging to

someone else (such as background music

or stock footage for a case video), you

must comply with any copyright

restrictions. Entries into New Blood Awards

are not commercial projects, but if you win

brands may want to work with you to make

your idea a reality, so ensuring your work

meets the necessary copyright rules is very

important.

Check the rules on any work you include in

your entry, e.g. stock images or typefaces

you’ve bought the license for, copyright-

expired text, music made available under a

Creative Commons License or that you’ve

received appropriate permissions to use.

Make sure you credit or acknowledge the

source if / as required. 

You should not include work created by

other artists from sites such as Instagram

without their explicit permission as, if you

win, your entry will be hosted on 

our website.

We can’t provide detailed advice on

copyright but for more information, try: 

gov.uk/government/organisations/intellect

ual-property-office

You could use a piece of music that is

made available under a suitable Creative

Commons License. Take a look here for

more inspiration: 

creativecommons.org/legalmusicforvideos
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Interactive work (URLS)Use this for

interactive executions, digital prototypes,

websites, apps, etc.

Format specs:

URLs are only accepted where the

website itself is part of the entry, or

used to send zip files via Dropbox (see

below).

URLs cannot be submitted as your

main piece, only as optional supporting

material. Interactive work must be

Chrome compatible.

If the work is online, or made using

Adobe XD or similar, submit the URL. 

If you can’t host the work online, submit

a ZIP folder – instructions below.

Submitting zip files

Zip files are OK for interactive work, HTML,

websites, widgets or apps. We won’t

accept zip files for anything else.

When you start the online entry form,

you’ll get an entry number. Use this as

the name for the zip folder itself, and at

the start of file names for the root

folder, index file, and Flash or

Shockwave files.

Submit websites in their entirety as

Chrome compatible HTML projects.

To submit a ZIP file, please upload it to

Dropbox (dropbox.com) or another file

sharing site and then submit the

Dropbox link as a URL. If using a file

transfer site, please make sure the

transfer link does not expire before the

end of May 2027.

Physical work

We don’t accept any physical entry

material.

Audio

File size

The Formats

Make sure you know which formats are

allowed for your brief before you get stuck

in.

Video 

Use this for presentation films, moving

image executions and TV ads.

Format specs:

MP4 and MOV formats only. These

must be multiplexed with audio and

video in one single file.

Do not include a clock or slate at the

start.

See below for full specs.

Bitrate max

Codec File 

Aspect ratio

Tips for a great presentation film

Use your time wisely and wow the judges:

Don’t include the brief – you don’t have

long so don’t waste time telling the

judges what they already know. You

can, however talk about how you

interpreted the brief and how this led to

your response.

Summarise your project / killer idea in

the first 30 seconds and get the jury’s

attention. You can use the rest of your

time to go into more detail if you need

to. 

Don’t make the judges wait until the

end of the film to find out your solution.

Focus on the creative idea and its

relevance to the audience.

 

H.264 

 

 

You don’t need to make it elaborate and

fancy. Simple films with a clearly presented

idea are just as effective.If you’re

demonstrating an idea using mock-ups and

screenshots, clearly show how it would

work. It’s fine to include a voiceover

speaking over footage, but to keep judging

fair and unbiased, don’t include footage

where  you talk directly to camera and don’t

include your name, university, or any other

information revealing your identity. 

JPEG (image)

Use this for presentation slides, photos,

illustrations, and posters. 

Format specs:

JPEG is the only image format we can

accept.

Colour mode: RGB.

Image resolution: at least 300dpi.

Maximum file size: 100mb.

Dimensions: at least 410mm on the

longest side.

Orientation: images will be viewed  on-

screen, so landscape is strongly

recommended unless portrait format is

integral to the response.

Aspect ratio: up to you (unless

otherwise specified in the brief). But

your work will be viewed on-screen,

ranging from judges’ own laptops to

widescreen TVs, so images will look

their best in landscape at 16:9.

Tips for creating great presentation slides

Here’s an example of good presentation

slides. 

You should combine images and text in

one JPEG, to show your idea as well as

explain it.

Work will be viewed on-screen at

judging, with no option to scroll and

limited zoom function. Your slides must

be clear and easy to view when the

image is viewed to fit-to-screen on a

standard laptop. We strongly

recommend landscape format.

Make sure text is big enough to be read

without zooming and keep it short, clear

and relevant. Basically use the same

principles as a PowerPoint or Keynote

slide. 

Show the key elements of your work.

Keep the layout clean, simple and

uncluttered.
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Format MOV 

MP4

1920 x 1080 
1280 x 720 

1024 x 576 

(64 x 480) 

(720 x 576)

ACC

Stereo 

48kHz

Minimum: 8.5mbps 

(15mbps for HD) 

Maximum: 50mbps

500mb
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https://www.dandad.org/work/new-blood-archive/a-handcrafted-legacy
https://www.dandad.org/work/new-blood-archive/a-handcrafted-legacy

	This tutor pack contains all the information you need to set the briefs for the D&AD New Blood Awards 2027. If your students are entering, make sure you and they register at dandad.org/new-blood-awards and download the full brief packs for their chosen briefs. As well as the briefs themselves, these packs contain essential supporting resources and extra information.
	You’ll also need a dandad.org login so that your students can credit you on their entries, and so we can keep you up-to-date.
	Take to Instagram for news and inspiration: @newblood_dandad
	And get in touch with any questions: newblood@dandad.org
	All briefs were written as a collaboration between brands, strategists and industry (including BBDO, Design Bridge and Partners, Molly Snowden, Zakir Hasan, Diba Jedo, Michael Sandstrom, Erin Newby Vieiria) and D&AD.
	@newblood_dandad
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	A ROUGH GUIDE TO GUIDING YOUR STUDENTS
	1. Know the brief
	They’ve picked their brief(s). But do they know them inside out?
	Can they explain it in one sentence?
	Have they researched the brand?
	Are they clear on what they’re being asked to deliver?
	Send them to our Brief breakdown exercise for more pointers on understanding their briefs.

	2. Challenge the idea
	They have their idea locked down. But is it a winner?
	Why will anyone care?
	Would they do it / engage with it?
	How does it achieve its goals?
	How does it fit with the brand?
	Is it original?
	Why does it excite them?
	You can find a full list of tips and tricks on our free on-demand campus course. (A new version of this course will be launched later in 2026)

	3. Read ‘Nailing your entry’
	Make sure your students have read the ‘Nailing your entry’ document in their brief pack (also included in this tutor pack). It talks them through how to avoid common pitfalls in preparing and presenting their work.

	4. Understand the judging process
	Our selection process is tough. Here it is in a nutshell:

	Judging Criteria
	We have three simple judging criteria that judges use for all our briefs:
	Does it have a great creative idea?
	Is it well executed?
	Is it on brief?
	The importance of each criteria varies
	depending on the brief. See ‘Essential
	information’ to view a detailed breakdown.
	Please note, there are slightly different
	criteria for our Games Design brief. All judging is done anonymously – the judges  will put through work they think should win based purely on the assets the students have entered.

	Round 1
	Online shortlisting. A jury of top creatives and professionals relevant to each brief take a look at all main work entered. At this stage they’re generous, earmarking work they’d like to see again.

	Round 2
	The judges view work carried forward from Round 1, looking at any supporting material and voting for everything they deem worthy of at least a New Blood Wood Pencil.

	Round 3
	After finalising the Wood Pencil selection, the judges pick the entries worthy of a Graphite Pencil.

	Round 4
	From the pool of Graphites, the judges select the entries which have elevated themselves to Yellow Pencil status.

	White Pencil judging
	From all of the awarded work, judges look for ideas that show a purpose beyond profit.

	Black Pencil judging
	Finally, the jury presidents come together to look at all of the Yellow and White Pencil winning work, and award the coveted Black Pencils – the best of the best. See behind the scenes of the Black Pencil judging room here.
	Remember, the judges don’t have to award ANY Pencils if they feel nothing has hit the mark.

	5. Make it a winner
	Finally, how can your students make sure their ideas stand out at judging? Here’s a few things to remind them of...
	Don’t go with an obvious idea. Chances
	are lots of other people will have too.
	Get to the point. Don’t explain the brief,
	draw the judges in with the big idea.
	The judges watch hundreds of ideas
	back to back. Make sure your students
	make theirs memorable.
	Want even more top-notch tips? We’ll be launching lots of content throughout the year which we’ll send to anyone who has downloaded the tutor pack or a brief, so keep an eye on your emails.
	There’s a lot here, we know. But it’s essential to get your entry right – so read on.
	To find out what to submit…
	Check your chosen brief. The ‘What and how to submit’ section will tell you the formats you can submit your response in. It’ll be a combination of the following: video, JPEG, interactive and PDF.
	Find the full specifications for each  format (file type, file size, etc) in the  following pages. Make sure you meet  these specs when preparing your work,  or it may not be accepted / may not display properly at judging.
	Title & Description
	You’ll need to give a title and description when you enter online.
	Title: The name of your concept, not simply the name of the brief (e.g. “Money made simple” not “Wise entry”).
	Description: A short summary of your idea (max. 100 words). Don’t include or recap the brief in this description, but do make sure to mention the brief sponsor. We will use this to help promote your work if it wins and it will be available to the judges as supporting material. Your brief may ask you to include specific info in this description.

	Main vs optional submission material
	Most briefs have options for the main deliverable(s) and optional supporting material.
	The main deliverable is what you must submit for that brief and what the judges will base initial decisions on. They’ll view this first, then look at any optional material only if they want to – if your main piece has impressed them enough that they want to see more. Your main piece(s) must clearly and effectively present your idea and execution; anything the judges will need so they can understand your response, and anything specified under ‘The important stuff’ on the brief.
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	The optional pieces are your chance to show additional executions (e.g. ads, product mock-ups, app prototypes), or give further insights into your research and development. You should name every asset (each file you upload or URL you input) clearly, indicating whether that asset is one of your main deliverables, or an optional supporting piece (e.g. “Main Deliverable 1 of 4”, “Supporting Image 3”, etc).
	What else do you need to know?
	You can enter online from early 2027. Please note, D&AD hosts a number of
	awards, so make sure you’re on an entry site that says ‘New Blood Awards’
	at the top of the page before starting to create your entry. You’ll be able to access the entry site by heading to dandad.org/newbloodawards and selecting ‘enter now’ when the entry site is live.
	The entry site will walk you through the
	process, but before you start, make sure
	all your team members and tutors have
	registered and can login at dandad.org.
	Keep it anonymous. This is for your
	benefit – we want the judges to look
	purely at your work and keep the
	process free of unconscious bias. So
	don’t include your name, or the names
	of your teammates, tutors or college
	anywhere in your entered work, or in file
	names. If these are included, we may
	ask you to resubmit without them, or
	remove them ourselves. There may be
	some exceptions, e.g. if your identity is
	somehow part of your concept –
	check with us if you’re not sure.
	All work must be submitted in English
	unless specified by the brief. Any
	explanations must also be in English.
	You must upload all your files on the
	entry site. We will not accept files uploaded on other sites e.g.
	submitting a video via Youtube or Vimeo.
	You have to upload it directly. The one
	exception is for interactive executions –
	see the following pages for more info.
	All entries MUST be in response to a New
	Blood Awards 2027 brief. If your entry
	doesn’t appear to be answering any of
	this year’s briefs, it may be withdrawn.
	To make it clear that your entry is a
	response to one of the briefs, make sure
	you mention the sponsor in your entry
	description and clearly explain how it is
	solving the problem outlined in the brief.

	Research and development

	A lot of the briefs ask you to show highlights from your creative process, research, and development. To do this, you could include:
	A summary of your research approach.
	The key insight(s) that led to your solution.
	How you developed the idea from
	insight(s) to solution.
	Alternative ideas you explored.
	Scamps, initial hand sketches, prototypes, mock-ups.
	Mood boards and other reference imagery.
	Use of other creative material
	If you use any images, writing, music or other creative material belonging to someone else (such as background music or stock footage for a case video), you must comply with any copyright restrictions. Entries into New Blood Awards are not commercial projects, but if you win brands may want to work with you to make your idea a reality, so ensuring your work meets the necessary copyright rules is very important.
	Check the rules on any work you include in your entry, e.g. stock images or typefaces you’ve bought the license for, copyright-expired text, music made available under a Creative Commons License or that you’ve received appropriate permissions to use. Make sure you credit or acknowledge the source if / as required.
	You should not include work created by other artists from sites such as Instagram without their explicit permission as, if you win, your entry will be hosted on
	our website.
	We can’t provide detailed advice on copyright but for more information, try:

	gov.uk/government/organisations/intellectual-property-office
	You could use a piece of music that is made available under a suitable Creative Commons License. Take a look here for more inspiration:

	creativecommons.org/legalmusicforvideos
	The Formats
	Make sure you know which formats are allowed for your brief before you get stuck in.

	Video
	Use this for presentation films, moving image executions and TV ads.
	Format specs:
	MP4 and MOV formats only. These must be multiplexed with audio and video in one single file.
	Do not include a clock or slate at the start.
	See below for full specs.
	Codec File
	Format
	Aspect ratio
	Audio
	Bitrate max
	File size


	H.264
	MOV
	MP4
	1920 x 1080
	1280 x 720
	1024 x 576
	(64 x 480)
	(720 x 576)

	ACC
	Stereo
	48kHz
	Minimum: 8.5mbps
	(15mbps for HD)
	Maximum: 50mbps
	500mb
	Tips for a great presentation film
	Use your time wisely and wow the judges:
	Don’t include the brief – you don’t have long so don’t waste time telling the  judges what they already know. You can, however talk about how you interpreted the brief and how this led to your response.
	Summarise your project / killer idea in the first 30 seconds and get the jury’s attention. You can use the rest of your time to go into more detail if you need to.
	Don’t make the judges wait until the end of the film to find out your solution.
	Focus on the creative idea and its relevance to the audience.
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	You don’t need to make it elaborate and fancy. Simple films with a clearly presented idea are just as effective.If you’re demonstrating an idea using mock-ups and screenshots, clearly show how it would work. It’s fine to include a voiceover speaking over footage, but to keep judging fair and unbiased, don’t include footage where  you talk directly to camera and don’t  include your name, university, or any other information revealing your identity.
	JPEG (image)
	Use this for presentation slides, photos, illustrations, and posters.

	Format specs:
	JPEG is the only image format we can accept.
	Colour mode: RGB.
	Image resolution: at least 300dpi.
	Maximum file size: 100mb.
	Dimensions: at least 410mm on the longest side.
	Orientation: images will be viewed  on-screen, so landscape is strongly recommended unless portrait format is integral to the response.
	Aspect ratio: up to you (unless otherwise specified in the brief). But your work will be viewed on-screen, ranging from judges’ own laptops to widescreen TVs, so images will look their best in landscape at 16:9.

	Tips for creating great presentation slides
	Here’s an example of good presentation slides.
	You should combine images and text in one JPEG, to show your idea as well as explain it.
	Work will be viewed on-screen at judging, with no option to scroll and limited zoom function. Your slides must be clear and easy to view when the image is viewed to fit-to-screen on a standard laptop. We strongly recommend landscape format.
	Make sure text is big enough to be read without zooming and keep it short, clear and relevant. Basically use the same principles as a PowerPoint or Keynote slide.
	Show the key elements of your work. Keep the layout clean, simple and uncluttered.
	Interactive work (URLS)Use this for interactive executions, digital prototypes, websites, apps, etc.
	Format specs:
	URLs are only accepted where the website itself is part of the entry, or used to send zip files via Dropbox (see below).
	URLs cannot be submitted as your  main piece, only as optional supporting  material. Interactive work must be Chrome compatible.
	If the work is online, or made using Adobe XD or similar, submit the URL.
	If you can’t host the work online, submit a ZIP folder – instructions below.

	Submitting zip files
	Zip files are OK for interactive work, HTML, websites, widgets or apps. We won’t accept zip files for anything else.
	When you start the online entry form, you’ll get an entry number. Use this as the name for the zip folder itself, and at the start of file names for the root folder, index file, and Flash or Shockwave files.
	Submit websites in their entirety as  Chrome compatible HTML projects.
	To submit a ZIP file, please upload it to Dropbox (dropbox.com) or another file sharing site and then submit the Dropbox link as a URL. If using a file transfer site, please make sure the transfer link does not expire before the end of May 2027.

	Physical work
	We don’t accept any physical entry material.



	NAILING YOUR ENTRY
	When submitting your entry...
	Don’t include your name, university/college/institution or place of work anywhere in the work
	You’ll be able to credit everyone on the entry site, but please don’t put your name anywhere on your work (including the title), or anything that denotes where you study or work, as the awards are judged completely anonymously. If you do, we’ll be in touch to ask you to remove it.
	If we don’t hear back, we may have to remove it ourselves. The only exception to this is if your identity is integral to your response.

	Don’t repeat the brief back
	Don’t waste precious minutes or slides re-explaining the brief to the judges. They all have the brief in front of them and will know it inside out. They’d much rather hear about your project!

	Insight, Idea, Execution
	Make it really easy for the judges to understand what your idea is and how you came to it. A great presentation explains what the insight was that helped you create the idea, what the idea is itself, and then shows how you’ve executed it.

	Stick to the submission formats
	One of the main judging criteria for the awards is ‘is it on brief?’. Part of the brief is the deliverables (the way you present your work). So it’s really important you stick to them. And remember the judges look through hundreds of pieces of work each year, so make sure yours gets the opportunity to shine.

	Don’t panic!
	We have a team of people who look through all your entries before they are seen by the judges. If there’s any issues, we’ll be in touch! Be sure to keep an eye on your email inbox (and double check your junk folder) for emails from newblood@dandad.org as this is how we’ll contact you.
	No matter which brief you’re working on, there’s a few words of wisdom that will help you to nail your response. If you’d like even more advice, we offer a completely free online learning course (a new version will be released later in 2026) to help you work through the brief.

	Stay. On. Brief.
	Ideas and execution are hugely important, but every year the judges’ number one piece of feedback on where work fell short is that it wasn’t on brief. New Blood briefs are centred around commercial creativity, which means your response needs to solve a client problem. Make sure you read the brief, read it again, then read it again. D&AD have a few exercises for cutting down a brief to its core elements which is part of the online course mentioned above.
	Entries which aren’t in response to one of this year’s briefs may be removed from the competition.

	Research, research, research
	Once you’ve read and understood the brief, it can be really tempting to jump straight into ideas. But research is an integral part of the creative process. Make sure you spend time researching not just the brand (and what they’ve done before), but also their competitors, audience and anything else that might be relevant to help you solve the problem. The more research you do, the better equipped you are to create a response.

	Speak to your audience
	Focus on your audience and consider what will make them sit up and take notice. Think about how your idea can infiltrate spaces they exist in, and engage with them directly. No matter how great your idea is, if you can’t ignite your audience’s interest, it won’t make any headway, so get to know who you’re talking to.

	Understand the brand/product
	If you don’t have a strong understanding of the brand/product your brief is centred around, you’re unlikely to develop a response that really fits with what they want/need. Don’t just spend time ideating, but really try to get under the skin of the company you’re creating for.
	Many brief packs will also include brand
	guidelines and other helpful documents to
	help you stay on track. Read them. Get to know them. Even if you want to subvert the brand, you can’t do this without first understanding what it currently is and grasping what their current challenges are.

	Be realistic
	One of the best parts about the New Blood Awards is that many brands are genuinely looking for work they might be able to turn into a reality (and to pay you for it, or hire you to work it up, in the process).* Some briefs are looking for big scale thinking, others want something more nuanced. Whatever your brief, make sure you consider reality in your ideas. You can do something new and innovative without breaking the bank or asking a brand to invent new technology. Be adventurous with your ideas, but always keep at least a toe on the ground...
	*Unlike some creative competitions, you retain your IP when you enter the New Blood Awards. If you’re entering similar contests, be sure to check this before you submit your work.

	New Blood: The Portfolios
	Prepping your portfolio?

	So, what do all these Pencils mean?
	All New Blood Pencil winners get a guaranteed place in the D&AD Annual, an invite to the New Blood Awards Ceremony, one Pencil per team, and a winner’s package. But if you’re still wondering exactly what each Pencil represents, we’ve put together a handy  cheat sheet for aspiring New Blood winners.


	WHAT WINNING MEANS
	New Blood Wood Pencil
	Awarded to a shortlist of the best work submitted for each brief. Winners of a Wood Pencil display excellence in at least one of the judging criteria.

	New Blood Graphite Pencil
	Awarded to work that represents a fully rounded response that shines in the primary judging criteria relevant to the discipline (craft or idea), and is on brief.

	New Blood Yellow Pencil
	Awarded to work that is outstanding, excelling across all judging criteria and potentially causing a pang of jealousy.

	New Blood White Pencil
	Awarded to outstanding work in response to any of the briefs, that uses the power of creativity to do good in the world.

	New Blood Black Pencil
	Given to the best of the best, this is the ultimate award for new creatives. Each individual will receive a Pencil, and there’s also a £2,000 prize fund shared between New Blood Black Pencil winners.

	Winners’ packages
	Each Pencil level will receive a bespoke winner’s package which will be revealed later in the year, including the opportunity to apply for New Blood Academy (an exclusive 2 week creative bootcamp for selected winners – more information will be released after the winners are announced in May 2026), access to D&AD learning tools and more.

	Additional prizes
	Some briefs also have additional prizes – you can find out about these in the brief pack.
	Key Dates

	Briefs launch
	October & November 2026

	Open for entry
	End of January 2027

	Entry deadline
	11 March 2027, 5pm GMT

	Judging
	April - May 2027

	Winners announced
	(without Pencil levels) by end of May 2027

	Winner’s package opportunities
	Summer/Autumn 2027

	Ceremony
	(and announcement of Pencil levels) 30 June 2027
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	Who can enter?
	Students of any age
	Anyone over 18 not employed in (or formerly employed in) the creative industries.
	Am I eligible?
	What can I enter?
	How much does it cost?
	How do I enter?
	Teams & tutors
	Can I team up with friends from other universities? Or who have already graduated/ are not at university?
	My background / university subject isn’t creative. Can I still enter?
	Do I need a tutor to enter?
	My institution wasn’t on the list when I registered – can I still enter?
	Do you offer mentoring?
	Judging Criteria
	The general New Blood Awards judging criteria is as follows:
	Is it a great creative idea?
	Is it well executed?
	Is it on brief?
	However, the way these are prioritised varies from brief to brief:

	Advertising/big idea briefs (in order of importance):
	Is it on brief? Does the idea answer the brief and the brand’s needs? It can push the brief in some ways, but at its core it must solve the problem the brief is asking it to solve.
	Is it a great creative idea? Is the idea inspiring or unique? Does it use audience/product insights to deliver an idea that will really create an impact?
	Is it well executed? Is the idea well presented, easy to understand and fully rounded?

	Craft briefs including UX/UI/Interaction Design, copywriting and graphic design (in order of importance):
	Is it on brief? Does the idea answer the brief and the brand’s needs? It can push the brief in some ways, but at its core it must solve the problem the brief is asking it to solve.
	Is it well executed? Does the craft make you sit up and take notice? Is the idea fully realised and executed with precision? Is there beauty in the details?
	Is it a great creative idea? Is the craft underpinned by a unique or inspiring idea? Does it use audience/product insights to deliver an idea that will really create an impact?
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	The White Pencil
	What is the White Pencil?
	It’s awarded to work that uses commercial creativity to do good. Find out what won in 2025 here.

	Where’s the New Blood White Pencil brief?
	There’s no dedicated White Pencil brief. Although some of the briefs specifically ask for responses that make the world better, you could choose to answer any brief in a way that does good. That’s because we can and should consider social and positive change in everything we do. Maybe your packaging design revolutionises sustainability, or your ad campaign, while it spreads the word about the brand, also engages consumers with a social issue.

	How do I win a New Blood White Pencil?
	Whichever brief you’re answering, if your entry uses creativity to do good, you can also put it forward for the New Blood White Pencil. When you enter online, you can opt in. There’s no extra charge, all you’ll need to do is give us a short explanation of why you think your work is White Pencil material: how it goes beyond the brief and uses it as a platform for positive impact.
	Then if your entry gets awarded within its
	brief, the White Pencil jury will judge your
	entry at a later stage. You can only submit work that’s a response to one of this
	year’s briefs.
	You must create and submit an entry for one of the briefs to be able to opt in for the New Blood White Pencil.

	After you’ve entered
	Who will judge my work?
	Your ideas will be seen by representatives of the brands, along with a panel of top creatives and professionals from around the world. We’ll announce the juries nearer the time.

	What could I win?
	All winners will receive one New Blood Pencil per team (the key to getting your foot in the industry’s door), a digital certificate per team member, and lots more. Check out ‘What winning means’ for a full breakdown.

	Anything else?
	If you have any questions that aren’t covered, email us at newblood@dandad.org.
	Or get in touch on Instagram:

	@newblood_dandad
	In 2026 (and previous years) we reviewed all of the New Blood Awards Judges’ feedback on why what won, won, and what was missing from work that didn’t quite make the cut. We’d recommend taking a look through all this feedback to make sure you avoid common pitfalls with creating an entry, and make your work the best it can be.


	JUDGES FEEDBACK 2026
	Where did unsuccessful work fall down?
	1. Not reading the brief properly
	Really interrogate the brief to make sure you understand what you’re being asked to do. Keep referring back to it to make sure your idea hits the brief and the target audience.

	2. Poor Execution
	Some people had great ideas but lacked the execution to tell the story. Think about the story you’re trying to tell and make sure you present your ideas in a clear and exciting way. And most importantly, don’t waste time reiterating the brief back to the judges!

	3. A lack of brand/client voice
	Channel the brand identity – we saw lots of ideas that had potential but they could work for any company, rather than being specific to the brand they were creating work for.

	4. Lack of originaility
	Go back to the brief, dig deeper and really nail those ideas and execution.Don’t waste time reiterating the brief back to the judges!

	5. Going too big
	Big ideas are great, but don’t try to squeeze in so many that it overrides the main concept.
	6. Lacking research RESEARCH IS KEY. Don’t skip this step as the judges will notice. Read all the information available to you.

	7. Misuse of AI & VR
	AI and VR might be themes of the moment, but if you choose to use them, make sure it elevates your work as a unique selling point rather than acting as a solve-all crutch.

	8. Relying on shock tactics
	Don’t rely on shock tactics to do the heavy lifting for your idea. As much as it is important to stand out, your idea should still be balanced and effective.

	How to create winning work.
	1. Feedback
	For a lot of winning entries, it was clear they had iterated, scrapped ideas and gotten feedback throughout the process. Don’t skip this step!

	2. Be social-first
	Social media was a huge theme in last year’s work, but only the very best entries considered how to be social-first in their ideas. This means not just bolting on an instagram ad to your idea, but really thinking about how social media could drive the idea itself.

	3. Creative PR
	The entries that stood out in this category in the last couple of years really understood how PR and earned media differ from traditional advertising campaigns. Be creative with how you approach this, thinking about the multiple ways you can use this as a channel to promote the brand’s message.

	4. Look into cultural trends
	Don’t just look at what’s come before. Reach into current conversations and niche audiences to create true stand out work.

	5. What does the future look like?
	In a constantly evolving industry, it can be easy to tap into the now. But spend time thinking about what the future of the industry might look like, and how your idea could be the first of its kind.


	WHAT IS IP?
	What are Intellectual Property rights and why do they exist?
	What is copyright?
	What about ‘ideas’?
	Example 1:
	Example 2:
	Example 3:
	What are the consequences of infringing copyright?
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	The New Blood Awards contest is organised by D&AD, registered offices 64 Cheshire Street, London, E2 6EH. By entering the contest entrants agree to comply with these terms and conditions.
	Entry Period
	The contest opens for entry in January 2027 and closes at 5:00pm (UK time) on Thursday 11 March 2027.

	Eligibility Criteria
	Anyone aged 18 and over on 1 January 2027 can enter the New Blood Awards without significant experience in a paid creative role (see below). The awards are also open to students enrolled on a recognised full or part- time further or higher education level course, anywhere in the world, on 1 January 2027.
	If you are not entering as a student, you must not have worked in a paid creative role for a cumulative period of six months or more at the date of entry.For example, six month’s cumulative experience can be gained over a longer period of time, such as three x two month paid placements or two x three month paid placements.
	A creative role is defined as a position
	where the entrant is employed in any type of creative role (including strategists) such as: copywriter, art director, graphic designer, etc. for a creative organisation. This includes paid  placements. Entrants may still enter if they  work (or have worked) for a creative company in a non-creative role. If you have worked as
	a freelancer, this means you must not have
	made the majority of your income from a
	creative role for the equivalent of one year
	or more.
	Not eligible: Even if they meet the above
	criteria, the following persons are not eligible  to enter the contest: (i) any individual employed or engaged by D&AD or any of its associated companies; (ii) members of the immediate family and/or household  (whether related or not) of any of those individuals; (iii) anyone else professionally involved or associated with the operation, promotion or administration of the New Blood Awards 2027; and/or (iv) anyone in breach of clause 3.

	1. Entering the Contest
	1.1. Entry is open to individuals working alone or groups of up to five persons working as a team.
	1.2. All members of a team must fit the Eligibility Criteria outlined above.
	1.3. If a team of more than five enter, D&AD have the right to withdraw the entry.
	1.4. Entrants should register on the D&AD Site (www.dandad.org/new-blood-awards), download a brief, generate a response to that brief (“theResponse”). Entrants must submit their work digitally in accordance with the deliverables as laid out in their chosen brief and in the accompanying ‘Preparing Your Entries’ document. Entrants must ensure they submit their Response within the Entry Period.
	1.5. All team members and tutors involved with the entry project must also register on the D&AD Site and be added to the entry credits at the point of entry. 1.6. Entrants can download and respond to as many briefs as they wish; they may also submit more than one Response per brief. Each Response is considered a separate entry and will need to be accompanied by the relevant fee.
	1.7. All Responses must be the original work of the entrants and must not be copied wholly or substantially from another source. Responses must not infringe the rights, including the intellectual property rights, of any third party. Entrants who incorporate any images, writing, music, video, animation, sound, or other creative material belonging to or featuring someone else must obtain permission from the other party (or their parent or legal guardian if a minor). The entrant must provide a copy of any written consent if requested by D&AD. By submitting a Response, entrants warrant (i.e. guarantee) that they have procured the necessary consents, licenses, and other such authorisations from any third parties.
	Entrants may be asked to evidence their
	ownership of the Response and should keep
	dated records of all working materials.
	1.8. Responses must not be, or contain
	any material which is or may reasonably be
	considered to be, threatening, defamatory,
	obscene, indecent, offensive, pornographic,
	abusive, liable to incite racial hatred,
	discriminatory, menacing, inflammatory, in
	breach of confidence or otherwise unlawful.
	1.9. Entrants must choose to submit their
	Response by either:
	1.9.1. Paying an entry fee of £15/€16/$19(USD) per Response; or
	1.9.2. Completing a short survey to help
	inform D&AD’s Insight Report for 2026 per
	team member, and, in order for a Response to be accepted by D&AD, entrants must ensure that payment of the entry fee or completion  of the survey (as appropriate) has been done in full prior to the expiry of the Entry Period.
	1.10. Entries must be submitted by a member of the entering team to allow individuals to be credited accurately.
	1.11. All Entries must be submitted via our online entry system. Any digital file uploaded or otherwise supplied to D&AD must not include or contain any code of a malicious, destructive or disruptive nature (including malware or spyware).
	1.12. D&AD accepts no responsibility for lost or undelivered entry material. Proof of uploading of digital files does not guarantee that work has been received by D&AD.
	1.13. In order to assist D&AD in promoting the winning work after judging, all entrants are asked to provide or confirm credits for each entry at the point of entry. These must include:
	1.13.1. Full names of entrant(s), including all team members
	1.13.2. Full names of tutor(s) (as applicable)
	1.13.3. The name of their college or university (as applicable)
	1.14. By submitting your Response, you and your team members each individually consent to your contact details being passed to sponsors, partners or New Blood Awards judges at D&AD’s discretion in the event the Response wins an award, in order to help promote the winning work, deliver prizes and help with the operational running of the awards.
	1.15. By entering the contest, entrants agree that if they win an award they will take part in reasonable publicity connected with the awards if so requested, and that D&AD is entitled (but not obliged) to use the winner’s name, image and entry in connection with such publicity.
	1.16. D&AD reserves the right to withdraw any Response(s) from the contest that it deems, in its absolute discretion, do not meet the criteria of a New Blood Awards 2026 brief. Responses that D&AD may deem not to meet the criteria of a brief may include (without limitation), Responses that do not refer to the relevant Sponsor and/or Responses that do not include all of the requirements in the ‘The important stuff’ section of the brief. If an entry fee has been paid in respect of a Response withdrawn by D&AD pursuant to this condition, then D&AD may, at its discretion, refund the entry fee paid.
	1.17. All entry data and relevant contact details of Belgian Responses may be passed to Creative Belgium (www.creativebelgium. be), a partner organisation of D&AD, and may be submitted into Creative Belgium’s Young Talent Award. A ‘Belgian Response’ is defined as Responses from institutions in Belgium, or Responses from teams or individuals with Belgium indicated as their
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	country of origin in their D&AD registration data.
	1.18. Winning the Young Talent Award does not constitute and is not equivalent to being awarded in the New Blood Awards. 1.19 All entries must be created, uploaded and paid for by the closing deadline, Thursday 11 March 2027 at 5pm GMT.
	1.20. D&AD is under no obligation to refund payments made for either individual entries or groups of entries. In the event of a technical error D&AD may refund payments, at its absolute discretion.
	1.21. D&AD reserves the right at anytime to disqualify entries or entrants that D&AD, in its absolute discretion, regards as being in breach of these terms and conditions, any applicable laws, any rules or guidelines referred to in these terms and conditions, or the spirit of the New Blood Awards.
	2.Sponsors’ Logos and Names
	2.1. Sponsors may submit their own branding or that of the sponsors’ clients for the purpose of inviting Responses. All rules (including the relevant sponsors’ brand guidelines) relating to the sponsors’ branding apply equally to the sponsors’ clients’ branding.
	2.2. All sponsors operate strict controls on the use of their names, trademarks and logos. Any misuse of sponsor brands by an entrant will lead to the disqualification of all that entrant’s Responses in accordance with condition 1.21 and may expose the entrant and D&AD to legal liability and subsequent legal claims.
	2.3. By submitting a Response, entrants agree to use the sponsor branding only in accordance with these terms and conditions, and any prevailing sponsors’ brand guidelines.
	2.4. The sponsors permit entrants to use the submitted branding for the sole purpose of responding to the brief sponsored by that sponsor.
	2.5. Entrants may:
	2.5.1. Only use sponsor branding on Responses submitted to the D&AD New Blood Awards 2027;
	2.5.2. Include a submitted Response in their personal portfolio after the winners have been announced, in exactly the same format as that submitted to the D&AD New Blood Awards 2027 with a supporting statement that declares that the work was made in response to a New Blood Awards brief and was not commercially released. 2.6. Entrants must not:
	2.6.1. Use sponsor branding on any other material or for any other purpose;
	2.6.2. Upload their submitted Response to any online location before the winners have been announced, whether as part of an open or access-restricted site, unless all sponsor branding is first removed from the uploaded version of the Response;
	2.6.3. Denigrate sponsors or sponsor branding, subject sponsor branding to derogatory treatment or otherwise bring the sponsor and /or its brands into disrepute; 2.6.4. Do anything to suggest that the entrant is endorsed by, associated with or otherwise affiliated with the sponsor;
	2.6.5. Provide or make available sponsor branding to any third party for any purpose. 2.7. For the avoidance of doubt, the sponsors for the D&AD New Blood Awards 2026 are as listed on the brief pages of www.dandad.org/new-blood- awards.
	2.8. For the avoidance of doubt, the sponsors’ clients for the D&AD New Blood Awards 2027 are as detailed on the individual briefs.
	2.9. Entrants who submit a Response that contains any trademark or logo, or other branding other than those specifically submitted by the sponsors, may be asked to re-submit their work without such branding.

	3. Sanctions and Eligibility
	3.1. In order that D&AD complies with sanction laws, it will not accept any Entries from any person or business who: (i) is or becomes subject to financial or any other governmental sanctions; or (ii) who appears on any sanctions list, including the UK Sanctions List (available at https://www.gov.uk/government/publications/the-uk-sanctions-list).
	3.2. All Entrants must ensure that all fees and payments are processed in compliance with applicable sanctions and financial restrictions.
	3.3. D&AD screens Entrants and payors for sanctions compliance and, in accordance with clause 1.24 of the Terms and Conditions above, may refuse, withdraw or disqualify any Entry, withhold or revoke any award, and require forfeiture or refund of fees or funding, where necessary to comply with law or where D&AD reasonably consider there is a sanctions risk. Entrants must promptly provide all information D&AD reasonably requests with regard to such screening.

	4. Ownership of Your Work
	4.1. Entrants retain ownership of their Responses submitted into the contest, but where such work incorporates sponsor branding entrants may only use the work in accordance with the sponsor’s brand guidelines. Entrants may remove sponsor branding from their Responses, after which they may use such Responses at their own discretion.

	4.2. By submitting a Response, entrants grant D&AD and the relevant sponsor a non-exclusive licence for the duration of copyright protection under English law to reproduce or distribute are production of their entry in all media in order to promote, or act as a historical record of, the D&AD New Blood Awards or D&AD as an organisation or a sponsor’s involvement with the D&AD New Blood Awards; or as part of any D&AD publication (whether online or offline). In particular entrants should also review the sponsors’ brand guidelines for the relevant terms affecting the grant of such licence.
	4.3. Entrants agree that, should a sponsor wish to develop or use a Response for commercial purposes, the entrant will enter into negotiations with that sponsor to agree terms for such development or usage before negotiating with any other party in relation to the Response. We refer to this as the First Negotiation Agreement. The First Negotiation Agreement will remain in operation from the date of submission of a Response until one week after the New Blood Awards Ceremony. Initial contact between entrants and sponsors will be facilitated by D&AD only. Entering into a First Negotiation Agreement does not constitute a guarantee that either party will reach a final agreement. In particular entrants should also review the sponsors’ terms and conditions for the relevant terms affecting the right of usage of material.
	4.4. D&AD advises all entrants to obtain independent legal advice in respect of any agreements being discussed between sponsor and entrant.
	4.5. Entrants acknowledge that The Sponsor may have already, and/or may in the future, receive or independently develop materials similar to any Responses entered into the Competition without influence from Responses. Where this is the case, Sponsors may be asked for proof of concept by D&AD to ensure no IP infringement has taken place.
	4.6. By taking part in the Competition, Sponsors agree that Responses are owned by the Entrant. Any infringement by a Sponsor of an Entrant’s intellectual property rights in their Response is not permitted.
	4.7 Proof of concept development by the Sponsor in any case of alleged IP infringement will be assessed by D&AD and, in cases where D&AD deems there has been no IP infringement, only final findings will be shared with the Entrant(s).
	4.8 Students acknowledge that The Sponsor may have already, and/or may in the future, receive or independently develop materials similar to any Responses without reference to the Responses. D&AD does, however, remind Sponsors that Responses


	TERMS & CONDITIONS 3/3
	are owned by the relevant entrant and any infringement by a Sponsor of a Student’s intellectual property rights in their Response is not permitted.
	5. Judging the Contest
	5.1. D&AD will appoint a jury that shall be composed of judges who, in D&AD’s sole discretion, have the appropriate qualifications to judge the work. Responses will be to judge the work. All eligible
	Responses will be considered in accordance with D&AD’s selection criteria. For all briefs, these are:
	5.1.1. An excellent creative idea;
	5.1.2. Great craft or execution;
	5.1.3. Answers the brief.
	5.2. Each jury will award a select number of the Responses whom the jury considers, in its sole discretion, to be the best Responses. The Award levels are as follows:
	5.2.1. New Blood Wood Pencil: A shortlist of Responses to act as a record of the best submitted for each brief.
	5.2.2. New Blood Graphite Pencil: Chosen from the New Blood Wood Pencil Winning Responses.
	5.2.3. New Blood Yellow Pencil: Chosen from the New Blood Graphite Pencil Winning Responses.
	5.2.4. New Blood White Pencil: Responses which demonstrate excellence in terms of positive impact on top of meeting the standard judging criteria; selected from all Winning Responses across all Award levels and Briefs.
	5.2.5. New Blood Black Pencil: The best of all Responses, selected from the New Blood Yellow and White Pencil winners across all Briefs.
	5.3. The jury is not limited in the number of Responses it can award, and similarly there is no guarantee that a jury will grant an award in a category, if they do not feel that work is of the standard required.
	5.4. The jury has the right to edit pieces submitted as part of a Response and to ask for only certain parts of the Response to be displayed or promoted.
	5.5. General feedback will be gathered from the jury, and may be made available to view on the D&AD website when the winners are announced. Individual feedback will not be available.
	5.6. If D&AD is made aware of any concerns that a Response does not constitute the original work of the entrant, then in the first instance, D&AD will contact the entrant and will ask for copies of any notes or drawings which evidence the entrant’s assertion to be the creator of the work. D&AD will also contact credited tutors for further information. Where possible, D&AD will consider the evidence gathered and decide whether to allow the Response to remain within the contest or to remove it. D&AD’s
	decision is in its sole discretion and is final. 5.7. The judges’ decision is final and cannot be appealed.


	6. Prizes
	6.1. The prizes to be awarded are as follows:
	6.1.1. New Blood Wood Pencil: Name included in the D&AD Annual, winning work featured on the D&AD website, and
	winning work featured on the D&AD website, and additional prizes
	6.1.2. New Blood Graphite Pencil: As New Blood Wood Pencil
	6.1.3. New Blood Yellow Pencil: As New Blood Graphite Pencil, plus winning work featured in the D&AD Annual.
	6.1.4. New Blood White Pencil: As New Blood Yellow Pencil.
	6.1.5. New Blood Black Pencil: As New Blood Yellow Pencil, plus £2,000 cash prize (to be shared among all New Blood Black Pencil winners).
	6.2. In addition to the above, further prizes may be listed on the New Blood Awards page on the D&AD Site: www.dandad.org/new- blood-awards.

	6.3. Any further prizes relating to specific briefs are at the discretion of the sponsor and dependent on the suitability of winning Responses. These prizes cannot be guaranteed.

	7. Return of Materials
	7.1. Physical supporting materials will not be accepted in the 2027 New Blood Awards. All entries must be made digitally (see condition 1.11 above).
	7.2. D&AD reserves the right to vary, suspend or cancel the 2027 New Blood Awards if it considers it necessary or appropriate to do so, including if there is any actual or anticipated breach of applicable law or if variation, suspension or cancellation is necessary due to an event outside D&AD’s reasonable control. In the event of cancellation, the judges may select winners from the Responses received prior to cancellation.
	8. General
	8.1. D&AD reserves the right to make changes to these Terms and Conditions, if necessary, from time to time.
	8.2. The Terms and Conditions are subject to English law and any dispute that is not resolved by consultation between the parties shall be subject to the exclusive jurisdiction of the courts of England and Wales.
	For enquiries relating to the D&AD New Blood Awards emailnewblood@dandad.org or telephone: +44(0)207840 1111.





